
By ROBERT M. WILLIAMS, JR.

Looking for a great getaway
weekend? Want good food, no
traffic? Throw in golf or boat-
ing, or maybe
fishing for the
guys? How about
spa treatment
for the ladies or
top-rate shop-
ping or antique-
browsing?

What if we
said you could combine all of
this with what could easily be
the grandest hotel stay you’ve
ever experienced? Got you curi-
ous? Where is this place? 

The Cloister? Luxurious,
certainly, and service unpar-
alleled. Dining on the Amer-
ican plan and “dressing” for
dinner isn’t my preference,
though. How about the Ritz-
Carlton? White-glove treat-
ment will have their trade-
mark “My pleasure” playing
over and over in your mind.
But ... too stuffy.

Enough of the tease. You’ll
never guess where we found
five-star accomodations and
what may be the finest hotel
stay we’ve ever enjoyed:

Madison, Georgia.
Two days with Georgia edi-

tors from around the state
took us recently to the place
various magazines have pro-
claimed “America’s Number
One Small Town” — and that
all happened before the James
Madison Inn opened its doors
just three years ago.

Madison’s fame stems large-
ly from an abundance of ante-
bellum homes gracing the nar-
row streets. That’s thanks to
the fact the town’s mayor was
an old acquaintance of General
Sherman, who agreed, during
that long unpleasantness back
in the 1860’s, to spare the town
from torching on his march to
the sea. A first look at the
James Madison Inn may lead
you to believe the building’s
origins date back decades but
it rose recently from the dusty

span of a littered vacant lot in
a not-so-attractive part of
town. Thanks to an abundance
of “fairy dust” sprinkled liber-
ally around the area (I’ll
explain later), the Inn now
looks out on a gracious public
park and beyond to a city block
of equally aged-looking, but
brand new, retail shops.

Innkeepers Everett and
Jane Royal stay on top of their
investment — literally — in a
magnificent 5,000+ square foot
third floor penthouse that will
rival anything, anywhere in
tasteful decor. Their invest-
ment in Madison has drawn
attention, and

awards. The Georgia Cities
Foundation presented the cou-
ple their Renaissance award
this summer. Here’s why,
according to the Foundation’s
website:

“In 2007, the Royals invest-
ed more than $11 million to
redevelop a large parcel in
downtown Madison that
included a historic gin, ware-
house and vacant land. Today,

the land hosts The James
Madison Inn & Conference
Center, which Everett operates
and the Madison Markets, a
shopping district located in a
renovated group of turn-of-the-
century cotton warehouses that
Jane operates. Madison Mar-
kets has more than 20,000
square feet of shopping space
and a collection of 75 antique
dealers.”

(Told you there had been a
lot of “fairy dust.”)

Being guests in the Royals’
home was a treat but only
icing after the pleasure of bed-
ding down in one of their

hotel’s 19 large, comfy guest
rooms. The rooms feature a
comfortable sitting area, wide-
screen tv, a mini-refrigerator
for icy drinks or a gas-log fire-
place for a cool autumn week-
end.

What a bed! There’s some-
thing about living 60 years
that teaches appreciation for
fine bedding. The inn’s beds,
all locally made right there at
Madison’s Georgia Sleep Shop,

feature “the cuddler” model
wrapped in 600-count Egyptian
sheets. And cuddle you, they
do. It’s an indescribable experi-
ence, like floating on a cloud:
soft, soundless and sumptuous.

The room includes breakfast
and you don’t want to miss it:
Home-made breakfast casse-
role accompanied by bacon or
sausage, your choice of juices,
pastries, fruit, yogurt and more
round out an early-morning
offering that can stave off any
need for lunch. Convenient
trays make it easy for a hum-
ble husband to treat his queen
to breakfast in bed, if you’re

like me and always
needing extra brownie
points.

Sharing the parking
lot is Town 220, a top-
quality restaurant and
— hold your wallet —
the Madison Markets
antique mall. You may
need to drop bread
crumbs to find your
way back from among
dozens of antique-filled
cubicles. Plan for time,
it’s no quick browse.

You’ll be cheating
yourself, though, if
you spend all your
time shopping. Madi-
son’s old homes, the
cultural center and
other attractions offer
a full range of activi-
ties designed to suit
most every taste.
And, remember, the
dawgs are playing
only 30 minutes
away.

Tell the Royals we sent you.

• Want to go? Visit
www.jamesmadisoninn.com for
more information or call Mary
DiLetto, General Manager, at
706-342-7040.

• Robert Williams is Editor & Pub-
lisher of The Times. Email:
rwilliams@theblack -
sheartimes.com.
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Should Nathan Deal’s finances matter?
By TOM CRAWFORD

During a telephone call
with reporters last week,
Nathan Deal explained why
he and his wife
had made bad
investment deci-
sions that were
threatening
them with finan-
cial insolvency.

“We’ve always
believed that a
responsibility of
a parent is to help their chil-
dren, and we certainly intend-
ed to do that,” Deal said.

“Several years ago, our
middle daughter
and her husband –
they’d both been
traveling all across
the country on their
jobs – wanted to be
closer to home, since
they had the
youngest of our
grandchildren,” he
said.

“My wife and I
decided that we
would help them in
that venture. They
were opening an
outdoor store in
Habersham County.
Everything was
going very well – as
it was going with a
lot of things in our
economy at that
time.”

The unfortunate
ending to Deal’s
story is well known
by now. The store went out of
business, Deal’s daughter and
her husband went bankrupt in
2009, and Deal and his wife
are now responsible for a bank
loan of more than $2 million
they guaranteed for that busi-
ness venture. That is on top of
$2 million in personal funds
that Deal said he invested and
lost in his daughter’s store.

I take no pleasure in writ-
ing about the financial prob-
lems of Deal, who I first met
after he was elected to the
Georgia Senate in 1980 (we
were both a lot younger and a
little skinnier in those days).
His desire to help his children
succeed is a feeling anyone
who has raised kids would
understand. We’ve all been
there.

Deal also makes a valid
point in noting he is not the
only person in Georgia facing
a desperate financial situation
in the midst of the worst
recession this country has
endured since the 1930s.

“The press would perhaps
have you believe that this is
an indication that I cannot
govern this state,” Deal said.
“I tell you that it has nothing
to do with that. In fact, I
believe the fact that I under-
stand the pain of Georgians is
all the more important as I
enter the governor’s office.”

Deal may be correct in this

assessment. I’ve had to worry
about financial problems in
my life, and I’m sure many of
the people reading this col-
umn have encountered similar
issues. In the end, it could
well be that Georgians will
vote for him as a sympathetic
gesture because they are
caught up in financial situa-
tions similar to his.

But there are other aspects
of Deal’s situation that should
be considered.

If Deal is elected governor,
he will be taking the oath of
office about a month before
that huge bank loan falls due.
He vows he and his wife will

live up to their financial oblig-
ations and will not file for
bankruptcy.

What if Deal is unable to
sell his remaining assets, such
as his Gainesville residence
and other commercial proper-
ty he still owns? What if he
sells them but still can’t raise
enough money to pay off the
loan? In that instance, Deal

would have to figure out how
to satisfy the bank’s demands
for payments in an atmos-
phere where federal regula-
tors aren’t giving banks a
whole lot of leeway to forgive
bad loans.

What then? Could a person
who must devote much of his
time and efforts to staving off
bankruptcy also have time to
manage the complex affairs of
a state government such as
Georgia’s?

There is also the issue of
transparency. Deal did not tell
the voters about his financial
problems prior to the Republi-
can primary and runoff elec-

tions. He did not list
at least one of these
loan obligations on
the financial disclo-
sure statement he
was required to file
with the State
Ethics Commission.
He still has not
made public a lot of
the personal tax
information that
could tell us more
about his financial
history.

If not for the dili-
gent efforts of
reporters like Alan
Judd of the Atlanta
Journal-Constitu-
tion and Shannon
McCaffrey of the
Associated Press,
voters would still
know nothing about
Deal’s looming
financial problems.

This raises troubling ques-
tions about his willingness to
deal honestly with the people
he’s asking to elect him to the
state’s highest public office.

To put it in simpler terms:
“He should have told us.”

• Tom Crawford is editor of Capitol
Impact’s Georgia Report. Email:
tcrawford@gareport.com.

By SUSAN PERCY

One of the first political
speeches I remember watching
was President John Kennedy’s
inaugural
address, in which
he inspired a
nation with his
famous, “Ask not
what your coun-
try can do for
you. Ask what
you can do for
your country.”

Simple, but pretty powerful
stuff. A different time, of course.
Different issues. But it was the
first time it occurred to me that I
actually could do something to
better my country besides waiting
until I was old enough to vote. It
gave me hope that governing was
not the exclusive prerogative of a
bunch of gray-faced old men. I
had a sense that the country was
united – regardless of party affili-
ation.

Some of that feeling may have
been attributable to impression-
able youth, a condition that no
longer afflicts me.

But I recall two other occa-
sions, both fairly recent, when I
felt a real sense of unity that had
little to do with being a member
of a political party and everything
to do with being a citizen of my
country.

One was the speech President
George W. Bush gave at Ground
Zero in the aftermath of the 9-11
terrorist attacks, addressing a
city and a country that were reel-
ing from the shock of American
lives lost on American soil and
trying to come to terms with the
fact that the world had changed
forever. It was comforting to see
and hear the leader of the free
world articulating some of what
we were feeling.

The second occasion was the
2009 inauguration of President
Barack Obama when there was a
palpable sense of pride and even
wonder that our country had
actually elected a black man to its
highest office, signaling a new
day. The feeling, which tran-
scended political affiliation, was
widespread, although those old
enough to have experienced seg-
regation certainly felt it in a
much more personal way.

On both occasions, there was
a sense of common purpose and
solidarity that was as real as it
was short-lived.

Still, the idea of an elected
leader appealing to the things
that unite citizens rather than
those that divide them sounds

awfully good, even if it does seem
highly unlikely given the political
climate, especially in Georgia.
The current election season is
showcasing a lot of things, but
qualities of leadership do not
seem to be at the top of the list.

Call me naïve, but wouldn’t it
be nice to have a few more vision-
aries who bring out the best in us
rather than fear-mongers who
pander to the worst? More solu-
tions and fewer attacks?

Still, if leaders and leadership
are in short supply, maybe it’s
because followers and “follower-
ship” aren’t what they used to be.

We citizens are a pretty snarly
lot of late. We’re mad, we’re broke
and we’re tired. And we have
been for some time. We don’t
much like government or those
who do the governing, except as
objects of our derision. We want
our garbage picked up and our
roads paved and our schools
staffed with first-rate teachers,
but we don’t want our taxes
raised to pay for all that.

We want our elected leaders
to be responsive, but – in Geor-
gia’s recent primary elections –
only about 20 percent of us both-
ered to vote.

At no other time in the history
of our government have we had
access to more information about
candidates and issues but less
inclination to use it constructive-
ly. We are paying attention, hav-
ing perfected the arts of whining
and ranting and blaming. But we
have not taken our dissatisfaction
any further.

Do leaders inspire and galva-
nize followers, or does an
informed, energized citizenry cre-
ate and motivate leaders? Who’s
the chicken and who’s the egg?
And do we really get the govern-
ment we deserve?

This would be a good time for
somebody or somebodies to step
up. Suppose a candidate man-
aged to metamorphose into a
leader in the next few weeks?

Maybe a real leader – some-
one with good, solid ideas and the
ability to make voters want to
help implement them – could
harness some of that rampant
disaffection and use it for good.
Find a way to make it work for
the system rather than against it.

Wouldn’t it be great to elect
leaders who might inspire us to
ask what we can do for our com-
munity, our state, our country?

• Susan Percy is editor of Georgia
Trend magazine where this first
appeared. Email: spercy@ -
georgiatrend.com

How could Nathan Deal overlook
a $2.85 million obligation?

Nathan Deal claims the press is being “derelict” for digging into his
troubled finances rather than the problem with unsafe salvage cars on
the road — which his company used to inspect for the state.

Well, maybe the press wouldn’t be spending so much of its “derelict”
time on Deal’s finances if they were released and explained in a more
timely and understandable way.

Now that the primary is over, and Deal is the Republican nominee
for governor of Georgia, we learn that he's in debt up to his ears — and
is facing a $2.3 million payment next February on loans he backed for
his daughter’s and son-in-law’s failed sporting goods store.

“Any scenario could leave Deal effectively insolvent,” The Atlanta
Journal-Constitution reported this week, saying the debt “exceeds the
net value of everything they own.”

Later in the week, the paper reported another $2.85 million he and
a partner owe on the auto salvage business. Deal did not, as required,
reveal that $2.85 million obligation of his company’s on reports with
the state Ethics Commission when he filed to run for governor. He says
now that was an “oversight.” An oversight? When was the last time you
forgot a $2.85 million debt?

Look, nearly everyone has money problems these days. That alone
shouldn’t disqualify someone from office. But it seems like pulling
teeth trying to get an accurate picture of Mr. Deal’s financial state. For
weeks now, the campaign of Democratic gubernatorial candidate Roy
Barnes has had a field day in ads asking pointed questions about
Deal’s dealings. Now there's a $2.85 million “oversight?”

Deal communications director Brian Robinson notes that the $2.85
million loan is an obligation of the company Deal co-owns — and that
the company is worth $5 million. He also said the company is prof-
itable and the loan is in good standing. So noted. But it's still an oblig-
ation — one that the candidate failed to report on ethics forms.

We just pray there are no other shoes to drop. Mr. Barnes has been
handed plenty of ammunition for the fall campaign already.

Giving him more would be — dare we say? — derelict.
— The Augusta Chronicle

The James Madison Inn in Downtown Madison, Georgia manages to combine

the warmth and hospitality of a bed-and-breakfast with the service and ameni-

ties you’d normally find in a grand resort hotel. Throw in the slow pace and

friendliness of the community and it makes for a great place to visit. 

— The Atlanta Journal-Constitution

President George W. Bush’s speech at Ground Zero was a land-
mark address, offering unifying remarks our nation needed at a
painful time. Leaders now seem more intent on dividing us than
bringing us together.


